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5 Tips to Better Brand Your Business 

 
Your brand is your personality.  It’s what your company stands and is known for.  You may be a one 
man (or woman) show, but to a likely client you should come across as professional, trustworthy, and 
knowledgeable.  How can you position yourself this way just by your brand?  Well, here are 5 
important tips to keep in mind when putting together your brand or rebranding your business. 
 
Before we get started, let’s first discuss why brand is important.  First impression is everything.  
Everyone says don’t judge a book by the cover, but everyone still does.  What does your brand say 
about you?  Do your colors say “I love 
the Caribbean” or “I specialize in 
Destination Weddings”?  Are your 
staff photos business-like if you do a 
lot of corporate travel?  If you are 
advertising anywhere (and you should 
be), can someone recognize your 
business, think of it later, go to your 
website and know they’ve found the 
right site?  This not only grabs clients, 
but it keeps them and their friends 
coming back.  As your company 
grows, customers are more likely to 
stay loyal to your brand. 
 
 
 
 
1. Logo   
 
A logo is very important to your business no matter how small.  It increases customer’s trust in your 
products or services, images are easier to remember than text, you can illustrate products or services 
you offer, and it helps you stand out in the sea of other businesses.  Let me take a step back, a good 
logo is very important.  I won’t point any fingers, but so often we see horrible logos.  Ones that are 
sent as a Microsoft Word document, blurry logos, logos with clip art.   
 
Do your business a favor and invest in a professionally designed logo!  If you absolutely cannot afford 

a logo right now, think about a custom 
font for your logo (see #2).  In fact 
minimalist text logos are pretty popular 
these days.  Think about Yahoo!, 
Kleenex, Coca-Cola, and MailChimp to 
name a few. 
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If you’re ready for your first logo, a new logo, or a logo redesign do your homework first.  Look at logo 
inspiration, your competition, and see what is out there. This way you’ll get what you want with less of 
a hassle and maybe save some of your dough.  Once you have an amazing new logo make sure your 
designer gives you many different file formats, at LEAST a .eps and .png (with transparent 
background).  You may also want a black and white version for printing. 
 
 
 
 
2. Fonts   
 
There are so many amazing fonts out there way beyond what comes included on your computer.  
There are free ones too (just keep in mind the licensing, free for personal use vs free for commercial 
use)!  Using a special font is a way to let your personality shine.  If you plan on using this special font 
on your website check out Google Web Fonts (http://www.google.com/fonts).  This makes it easy to 
pop in your font as maybe a website menu font and page titles.  A few things to keep in mind when 
choosing a font, readability, how the letters look when capitalized and lowercase, and what weights 
the font comes in (bold, italic, etc.). 
 
Just a note: even though there are many amazing fonts there are some not-so-amazing ones out 
there (ahem . . . Comic Sans and Papyrus). 
 
 
 
3. Colors 
 
Colors can really help define what type of travel or market is your specialty.  Take a look at these 
color combinations: 
 

What do they say to you?  Do they say luxury travel, cruises, exotic travel, maybe destination 
weddings? 
 
Colors of your brand go hand in hand with your logo.  Check out https://kuler.adobe.com/explore/ for 
some inspiration. 
 
 
 
 
 
 



!

33 River Street, #5 - Chagrin Falls – OH - 44022      440-893-0900    1-877-338-4424    
www.SpoonDrawer.com   www.SpoonDrawerMedia.com 

3!

4. Website   
 
We may be up on technology, but the Internet isn’t going anywhere.  Your website is your #1 
marketing tool.  More and more people go to the web to find solutions, consultants, more information, 
etc.  Your website needs to follow your brand to the “T”.  Use your colors, your font, your logo along 
with what really makes you stand apart from everyone else.  This is the place where your credibility 
and personality really shine.  The website should be all about you and why you are the expert.  Have 
you been to 100 countries, a pro when it comes to Destination Weddings, or the specialist on family 
travel packages?  Let it be known and let it look amazing! 
 
 
 
5. Email Addresses   
 
Last, but not least your email address.  What does your email say about you?  Does it say “I work for 
a small business”, “I’m a professional”, or “I still use AOL”?  It’s time to get an email address that 
corresponds to your website URL.  Some examples are: suzy@rustystravels.com or 
info@beulahstours.com. 
 
 
 
 
 
 
Don’t let your brand be the last thing your company creates.  Let it be the first!  It’s time to throw your 
business out there.  Just keep in mind all parts of your brand are intertwined.  Your color scheme is a 
part of your logo, your font is a part of your website, etc.  If you’ve never thought about your brand, 
now is the perfect time. 
 

Happy branding! 
 

 

To learn more about how your agency can have a better brand, contact SpoonDrawer Media 
(www.spoondrawer.com) at 440-893-0900. !


